Editors

Jessie Winkler
Lindsay Arrington
Dina LaPolt

Publisher
FRUKT
www.wearefrukt.com

Design
Radburne Sanders
Rashpal Amrit

© 2019 International Association
of Entertainment Lawyers

© 2019 FRUKT
No.2 Waterhouse Square,
140 Holborn, London, EC1 2AE

|IAEL 2019

All rights reserved. No part of this publication may be
reproduced or transmitted, in any form or by any means,
or stored in any retrieval system of any nature, without
prior written permission of the publisher. Application
for permission for other use of copyright material
including permission to reproduce extracts in other
published works shall be made to the publisher. Full
acknowledgement of the author, publisher and source
must be given. Any precedent forms or clauses contained
herein may be reproduced for the purposes of preparing
a document for a transaction, however any precedent
form or clause contained within this publication which
is reproduced for these permitted purposes may not

be stored but must be reproduced on each occasion
that the precedent or clause is used. No liability shall
attach to the authors or the publishers in respect of any
contents of this publication reproduced in any way.



Contents

AA—— . -
e oo
" oo

Ll O O

Tooooooan

LEL A LL

oooonon
>

s (sinjsininin]

9,

Mnnnnu

-

oono
ooo
ooo
ooo
ooo
oon




1.1

1.2

1.3

1.4

1.5

1.6

1.7

2.1

2.2

2.3

2.4

The Editors & Authors
Message from the President

Editors’ Introduction

Fair Use v Stealing
Legal Implications of Tattoos in the Media

Origins of And Developments in The Federal
Trade Commission’s Regulations and Disclosure
Obligations for Endorsements on Social Media

The Legalities of Hiding the Artist’s Identity:
Masked Musician, Ghost-writing,
Anonymity and Pseudonyms

Narrowcasting is the New Broadcasting
“Spoofing” And Fake Plays: The Effect of
Fans Faking Interactive Streaming Numbers

to Boost Chart Metrics

The Art of the Remix - Rights and Wrongs in the
Modern Age

Defamation and the #MeToo Movement:
Have the Laws in Australia, the United Kingdom
and the United States Had a Chilling Effect?

Are Confidential Settlements Possible in the
Wake of #MeToo0?

Transparency and Taxation:
Consequences for International Entertainers

The Right to Audit: Demystifying a Complicated Process

24

30

40

54

68

80

94

110

118

128

144

156

3.1

3.2

3.3

3.4

4.1

4.2

4.3

44

45

4.6

4.7

Will Privacy Kill the Digital Star?
Analyzing Data Protection Regulations

Implementing Safeguards to Prevent Data Breaches
in Day-to-Day Management and Via Insurance
and Contracts

Giving Credit Where Credit is Due:
The Perils of Metadata Collection in the Digital Age

The Essential Role of Transparent Data in
Royalty Collection

Understanding Neighboring Rights and
International Customs

Making Sense of YouTube's Monetization Policies
Diamonds in the Streams: The $10bn Dollar Question
SoundExchange: Claim Your Money

Over-The-Top Media Services: Payment of
Performance Monies in the EU

How to Effectively Collect Royalties as an
Independent Artist: Charting How the Money Flows

Metadata for Rights Management:
A Guide for Legal Practitioners

Membership & Membership Benefits
IAEL Committee
IAEL Publications

170

184

196

204

216

224

236

248

260

276

288

304
306
308



006|006

The Editors
& Authors



Jessie Winkler is an attorney

at LaPolt Law, P.C. where she
negotiates music business-related
agreements and matters relating to
new media, film, television and video
games. Jessie is actively involved
in organizing efforts to advocate for
the rights of creators and women's
rights in the music industry.

Prior to practicing law, Jessie
worked in marketing and lifestyle
branding at UMGD and music
publishing at UMPG, Bug Music,
and BMG. Jessie is a graduate of
Southwestern Law School, where

she was a Wildman/Schumacher

Scholar, and Berklee College of Music.

www.lapoltlaw.com

Lindsay is lawyer at LaPolt Law,

P.C. where she drafts and negotiates
agreements relating primarily to
electronic and rock music, new media,
merchandising, endorsements, and
social media influencers. Lindsay

is a graduate of the University of
Southern California Gould School

of Law, where she cultivated her
passion for entertainment law,
receiving a certificate in Media and
Entertainment Law. Prior to law
school, Lindsay studied graphic
design at the University of Texas

at Arlington, where she graduated
Magna Cum Laude before leaving

the creative field for a career in law.

www.lapoltlaw.com

Dina LaPolt is a top music attorney
and the owner of LaPolt Law, P.C.,

a firm representing numerous
high-profile creative clientele. She

is an expert at strategizing and
solving complex legal and business
issues, and is intimately involved in
legislative advocacy, co-founding
the Songwriters of North America
(SONA) and helping spearhead the
passage of the Music Modernization
Act. Dina has been honored as
MIDEM's 2018 Top Lawyer, a 2018
Executive of the Year for Billboard's
Women in Music, and the Recording
Academy'’s 2019 Entertainment Law

Initiative's Service Award recipient.

www.lapoltlaw.com

Simon is a composer and music
publisher. He studied music at
Edinburgh and Durham universities
completing his PhD on early

English church music. He passed
the LLM in Entertainment Law

at Westminster University with
distinction and helped found the
university’'s Lost in Music project
(www.lostinmusic.org), shedding
light on complex infringement cases.
Over 20 years in the music industry
Simon has worked in print music
and production music publishing.
He is a director of PRS and the Music
Publishers Association, and an
Associate Fellow of the University

of Westminster School of Law.

www.audionetwork.com

Naader Banki is a Manatt Digital and

Technology associate in the firm's Los
Angeles office. His practice focuses
on a multitude of entertainment-
related transactions, with particular
focus on negotiating agreements on
behalf of emerging and established
artists, including producers,
songwriters, recording artists,

social influencers and other talent.
Before joining Manatt, Naader worked
as a legal intern for Insomniac, Inc.
Prior to law school, he worked at a
variety of entertainment companies,
including Monotone, Inc., Dim Mak

Records and Underground Films.

www.manatt.com

Chantal Bolzern started out as a
lawyer in Telecommunications, Radio
and Television Law. She completed
her LL.M. in Copyright Law and
worked at SUISA, first in Legal
Services and since 2010 as Head of
Department of Performing Rights. She
appears at various institutions to talk
about Copyright Law and Collecting
Societies, and is Co-President of
Helvetiarockt. In 2018 she joined
Beutler Kiinzi Stutz, a boutique

law firm in Bern, Switzerland, and

currently works there as an attorney.

Www.torneys.ch



Jordan Bromley is the leader of
Manatt’s entertainment transactions
and finance practice. His experience
lies in recognizing talented artists,
individuals and companies; developing
strategy to achieve their long-term
success; and protecting their interests
by rigorously negotiating and drafting
the agreements that form the basis

of their business relationships.

Prior to becoming an attorney,

Jordan co-founded and developed
Golden Mean, a Bay Area rap

label. He also co-founded Hip Hop
Congress, an international nonprofit
organization that uses hip hop music
and culture to inspire social and

civic action among young people.

www.manatt.com

Bill Colitre is V.P. & General

Counsel of Music Reports, Inc., and
heads the company'’s Licensing

and Royalty Services divisions.

He began his career at Loeb & Loeb
as a founding member of the iLaw
Group, and later served as counsel to
Altschul & Olin, the Roll International
Corporation, and CBS Paramount. He
holds a BA in Communication from
U.C. San Diego and a JD from Loyola
Law School, where he was awarded
First Honors in Computer Law and
Internet Law, and the American

Jurisprudence Award in Copyright.

www.musicreports.com

Marion Faupin is a senior associate
at ATurquoise law firm. Marion has
a significant experience in IP, new
technologies and entertainment law
for the creative industries. Her key
expertise notably includes copyright,
trademarks and designs protection and
enforcement as well as e-reputation
and anti-piracy strategies. Enjoying
extensive skills in Fashion Law,

she advises the most renowned
fashion house and designers. She
holds an LL.M specialized in IP

from Queen Mary University of
London. Marion is involved in pro
bono work for the French Institute

of Industrial Property (INPI).

www.aturquoise.com

Dean Francis has over 10 years
experience in Neighbouring Rights
having worked at PPL from 2005
before taking up his current position
as Senior Manager of Neighbouring
Rights at Downtown Music Publishing
in May 2018. As well as leading the
team, Dean regularly attends music
industry seminars to give aspiring
executives and artists a greater
understanding of significance and

importance of Neighbouring Rights.

Wwww.aturquoise.com

William Genereux is a Toronto lawyer

with 34 years’ experience in music
law, corporate law and litigation. In
the 1980s he played in a hardcore
punk band. In the 1990s he co-owned
and operated an electronic dance
music label. He represents top-selling
recording artists, producers, writers,
digital technology entrepreneurs

and filmmakers. He is a member

of the Law Society of Ontario,
volunteers with Artists’ Legal

Aid Services and is a past-chair

of the Canadian Bar Association —
Ontario, Entertainment, Media and

Communications Law Section.

Www.genereuxlaw.com

Dalia Glickman has held a variety

of major label positions in A&R,
Marketing, and Promotions, currently
serving as Senior Director, A&R
Administration at Epic Records, a
division of Sony Music Entertainment.
She holds a BA in English from
Wellesley College and a MBA in
Marketing and Entertainment,
Media, and Technology from

New York University’s Leonard

N. Stern School of Business.

www.epicrecords.com



William Hochberg heads the music

department of Greenberg Glusker
LLP, handling transactional and
litigation matters for well-known and
up-and-coming creative talents and
their innovative companies, as well
as their estates. Bill writes on key
music- and media-related topics for
the Atlantic, WIRED and other premier
publications. He's frequently quoted
in the media on the state of the music
industry and how music law and
technology can help artists and music

companies become more successful.

www.greenbergglusker.com

Stanton “Larry” Stein heads

Russ August & Kabat’s Media &
Entertainment Litigation group.
Throughout his career, Larry has
brought ground-breaking litigation
on behalf of creators and owners

of all genres of entertainment
content, including the first profit
participation case challenging
vertical integration and first matter
seeking copyright protection in reality
formats. Larry teaches at top law
schools and has been recognized by
California Lawyer, The Daily Journal,
Los Angeles Business Journal,
LawDragon, Chambers USA, and
California Super Lawyers. In 2019,
Larry was named a “Legal Legend”

by The Hollywood Reporter.

www.raklaw.com

For the past 18 years, Irene has focused
her career on protecting client’s
intellectual property. She has extensive
experience managing and monetizing
clients’ technologies, brands, works,
and trade secrets, through creation,
clearance, registration, license,

and litigation. Her dedication to her
clients and pragmatic solutions to

legal and business challenges have
garnered her a recognition as one of
Southern California’s Top 50 Women
Lawyers, Top 100 Super Lawyers, WTR
1000 —World's Leading Trademark
Professionals, Managing IP's Top

500 IP Stars and Top 250 Women

in IP. Irene is fluent in Korean.

www.raklaw.com

Denise Louzano is an associate at
Veirano Advogados, specialized

in Data Privacy, Technology and
Intellectual Property Law. She bears
great experience advising domestic
and foreign clients, having handled
intellectual property matters of a
very diverse group of industries.

Ms Louzano published articles on
privacy law, intellectual property
law and healthcare, one of which
won a prize from the Argentine
Association for Intellectual Rights.
She holds an LLB from PUC-SP,

and an LLM and a Specialist

Degree in Intellectual Property and
Technology Law from the University

of California, Berkley Law School.

www.veirano.com.br

Amanda Mason is a lawyer at Media
Arts Lawyers, a media, entertainment
and IP law firm with offices in
Australia and New Zealand. Practising
across the spectrum of defamation,
commercial law, IP and entertainment
industry law matters, Amanda
represents clients from all corners of
the commercial and creative industries
including media, festivals, promoters,
comedians, artists, musicians, and
various other commercial entities.
Amanda holds a Bachelor of Laws and
a Bachelor of Arts majoring in Music
Business Management and has had
numerous legal articles published in

law journals and music publications.

www.mediaartslawyers.com

John McLellan is Head of the
Commercial, Media and Entertainment
Group of the Hong Kong-based law
firm Haldanes. John has over 30 years
of experience in commercial practice
in the Asia region. He is a frequent
speaker at international media
conferences and also legal advisor

to a number of industry bodies.

www.haldanes.com



John Meller is an associate in the

Entertainment practice at Manatt,
Phelps & Phillips. He specializes in
helping both talent and corporate
clients in the music industry identify
and address their business needs. As
a member of the National Academy of
Recording Arts & Sciences advocacy
committee, John also campaigns for
the rights of music creators, organizing
and leading meetings with members of

Congress for various grassroots events.

www.manatt.com

Tax adviser for many Dutch and
international artists, sportsmen,
companies and institutions.

Partner with All Arts Tax Advisers
in Rotterdam, the Netherlands.
Researcher at the Erasmus School of
Law in Rotterdam, the Netherlands.
PhD degree at the Erasmus School of
Law. Author of the book “Taxation of
International Performing Artistes”
(IBFD, Amsterdam, February

2006) and other many publications.
Member of the International Fiscal
Association (IFA), the International
Tax Entertainment Group (ITEG),
the Association for Electronic Music
(AFEM) and the International

Association for Music Agents (IAMA).

www.allarts.nl

Jon has almost twenty-five years

of experience in various areas of
recording industry administration.
Having started his career in Nashville,
he currently resides in Los Angeles
and is a Partner at David Weise &
Associates, a division of NKSFB, LLC .
He provides royalty administration and
auditing expertise to various clients

and has served as an expert witness.

www.dwabiz.com

Fabio Pereira is responsible for the
Intellectual Property and Information
Technology practices at Veirano
Advogados. He holds a LL.B from
PUC-Rio, and a LL.M in Intellectual
Property from Queen Mary University
of London. Fabio is recognized by
Chambers & Partners as an Expert
Based Abroad for the UK in IP and

by Legal 500 and Who's Who Legal
as an expert in IP/IT. In 2019, he

has been listed as a Global Elite
lawyer in Data by Who's Who Legal,

amongst the top three in the country.

www.veirano.com.br

Anne-Marie Pecoraro is an IP/IT

and entertainment attorney ranked
among the top in France. She enjoys
a strong expertise in the music, TV
and movie industries. Based in Paris
and Brussels, her firm ATURQUOISE
represents producers, studios, authors,
performers, guilds, unions, non-profit
organizations. She assists her clients
during negotiations and litigation
cases, notably anti-counterfeiting
programs (such as site blocking

and infringement proceedings).
Anne-Marie Pecoraro has acquired
valuable experience in strategic
communication, from privacy right
protection to crisis communication
and public affairs campaigns at both

national and European levels.

www.aturquoise.com

Danielle Price is a transactional
attorney at LaPolt Law, P.C. where
she oversees the firm's urban and
black music division, negotiating
and drafting agreements relating

to the music business, social

media, branding, and executive
employment agreements.

Danielle began her legal career in
Legal Affairs at Warner Music Group.
Prior to WMG, Danielle worked

in the Business and Legal Affairs
departments of The Walt Disney
Studios and Rhino Entertainment.
Danielle earned her law degree from
Pepperdine University School of Law
and her bachelor’s degree from the

University of Southern California.

www.lapoltlaw.com



Adriana Rollo is an associate at

Veirano Advogados having more
than ten years of experience in IP,
commercial contracts, media and
entertainment and information
technology law. She has expertise
in advising clients in different
sectors, having handled complex
commercial transactions involving
IP rights. Adriana also provides
support to clients in matters
relating to entertainment & media
(music, television and digital), and
she frequently publishes articles
relating to these matters. She holds
an LLB from Mackenzie-SP, and an
LLM in Intellectual Property from

Queen Mary University of London.

WWW. Veirano.com.br

Angela Rose White, an attorney from
Los Angeles, California, served as
the C.0.0. of her father’s publishing
company, David Rose Publishing Co.,
for twenty (20) years until its sale

in May 2018. In 2009 White became
President of DaBet Music Services
L.L.C., a music administration and
consulting company dedicated

to legacy artists and publishing
catalogs. As of March 2019, White
will be President of Pearl Note Music
Services, L.L.C., continuing her focus
on consulting, education and research
services for heirs and beneficiaries of

songwriters, artists and publishers.

Timothy Toohey heads up the

Cyber Security Practice of the Los
Angeles law firm of Greenberg
Glusker. An intellectual property
lawyer as well as a privacy and data
security attorney, Tim works with
organizations, entrepreneurs, and
high-profile individuals on matters
involving the collection, storage,
sharing and employment of a wide
variety of personal and proprietary
data. Tim also advises clients on
compliance with the European Union's
General Data Protection Regulation
(“GDPR") and California’s upcoming
Consumer Privacy Act (“CCPA”) and
is on the arbitration panel for the
EU-U.S. Privacy Shield Framework.

www.greenbergglusker.com

Lawyer, partner in DGTB Legal,
specialised in commercial and
company law, with a focus on

IT/IP, public procurement and
telecommunication. He has an
extended experience in advising public
and private entities and litigation.

He carries out regular teaching
activity at Masters and specialization
courses and writes for national

and international journals. He is a
fellow of Nexa Center and member

of IAEL Executive Committee.

www.dgtblegal.it

Gwendolyn Seale is a 2016 graduate
of SMU Dedman School of Law and
practices entertainment law at Mike
Tolleson and Associates in Austin,
Texas. Her practice consists of drafting
and negotiating contracts related to
music and film, setting up companies
for creatives and assisting clients with
copyright and trademark matters.

In her free time, besides attending
concerts, Gwen writes about social
media law, particularly regarding its

intersection with entertainment.

www.miketolleson.com

Myles Silton is a graduate of the
University of Pennsylvania Law School
and Cornell University. With over

25 years of legal experience, Myles
maintains his own legal practice
and also serves as General Counsel
of Epic Rights, Inc., an industry
leader in the provision of licensing,
e-commerce, fan community and
social media, tour merchandising,
and VIP ticketing services to world
renown rock and roll bands and

pop music stars. He is past head of
the Section on Merchandising and
Licensing of the ABA's Forum on the

Entertainment and Sports Industries.

www.siltonlaw.com



Jake Udell is a music manager,

Shani Williams has been practicing law Ashley R. Yeargan is a partner in

entrepreneur, the founder of TH3RD for 9 years, with a focus on intellectual Russ August & Kabat's Media &
BRALIN, and serves as Head of property litigation. She has been Entertainment Litigation group. She
Activation for LA-based start-up, recognized as a Southern California represents actors, directors, writers,
Community. Udell has developed “Rising Star” and named one of producers, musical artists, managers,
recording artists, including Krewella, Southern California’s Top 50 Women small studios, production companies,
Gallant, ZHU, and Grace VanderWaal. Lawyers multiple years in a row. and video game companies. Ashley

Music industry analyst Bob Lefsetz
describes Udell as “a new Shep
Gordon, maybe a new Irving or
Geffen.” In 2016, TH3RD BRAIN
launched the first ever accelerator
for artists, chronicled by the Wall
Street Journal. He has been selected
to Forbes 30under30 and Billboard's
40under40 lists. Udell shares

daily industry insights via email

newsletter at artofamanager.com.

www.th3rdbrain.com www.raklaw.com

focuses her practice on matters
involving defamation, rights of privacy
and publicity, copyright and trademark
infringement, and breach of contract.
In 2016, The Hollywood Reporter
recognized Ashley as a “Top 35 Under
35" executive in the entertainment
industry, and she has been named

a Rising Star by Southern California

Super Lawyers from 2012-2019.

www.raklaw.com
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Message from the President:

It is my honor to be President of the IAEL. Throughout
the years we have tried to ensure our topics are relevant
and interesting to all of our members. Given the politics of
2019, this year's topic is most relevant: Transparency.

The subject and its development belongs to our three editors,
Dina LaPolt, Jessie Winkler and Lindsay Arrington.

In these difficult times, it is inspiring that we can talk,
write and read about subjects that include concepts such
as our shared values, transparency and working together
from so many points of view around the world to support
our work, our industry and thereby each other!

Ithank Dina who is editing an IAEL book for the second time
and is always such a strong supporter of our organization. It has
been a joy to work with and get to know Jessie and Lindsay.

I suspect this is only the beginning of the conversation and I
congratulate our editors for raising these complex issues.

I also thank Duncan Calow and Marcel Bunders for always being
there to address the challenges that inevitably arise each year.

I am proud to be the leader of this great organization which
values, supports and celebrates who we are, where we are
from and our passion to serve this great creative industry.

We hope this book furthers that spirit, our 34th annual book
published by the IAEL, Keeping It Honest—Transparency
and Legal Issues in the Entertainment Industry.



Editors' Introduction:

We pride ourselves on being transparent in all aspects of our
business. What you see is what you get! As primarily artist
representatives, we are passionate about protecting our
clients and believe that ensuring they understand the many
facets of their personal business is critical. When an artist

is empowered with knowledge, they are able to cultivate a
career that is not only rewarding monetarily, but also fulfilling
on a personal level as they take ownership of each step of
their unique career trajectory. This belief in part comes from
our own journey as women, where we've each learned the
value and importance of empowering other women both
professionally and personally. As representatives, it is up to
us to give our clients the tools they need to accomplish their
goals. As lawyers specifically, we are often the hub between
artist management, business management, and agent, and
as such we are often the most equipped to take on the great
responsibility of empowering and educating our clients.

Transparency is a hot topic right now, and this book was
directly inspired by real time events and issues we have run
into over the past year in our own practice. Now more than
ever it is crucial that we see into and understand the depths of
the entertainment business, as the amount of data and content
continues to grow exponentially. Since the entertainment space
has almost fully moved away from a product-based business, it
is our duty as professional representatives to have a deep and

comprehensive understanding of this new, vast digital landscape.

Although the industry has changed drastically, one simple
fact remains: it all starts with a creative work. And each
of those works starts with a creator. Transparency in

the creator’s world is just as important as when looking at lines of data. If there
is no transparency in the creator’s world, there can be no transparency in their
business; and if there's no transparency in the creator’s business, then there can
be no vibrant, healthy entertainment industry. So, as is the case with the initial
creation of the work, fostering and maintaining open communication between
creators as they navigate their business is the first step to achieving this goal.

Around these creative works, an entire thriving business has been built. Although
creativity is the foundation on which we have built our careers, we face the same
issues as any other business - from taxes and auditing to best employment practices.
In 2017, the #MeToo movement swept the United States, starting in entertainment,
and has since affected industries across the globe. As an industry we have
grappled with how to effectively address the issues that sparked this movement
and move forward, while making a concerted effort to see and hear survivors and
validate them in their experiences. Inequality and lack of diversity in the workplace
are not new issues, but they are issues that no longer will be swept under the
proverbial rug. It is our responsibility to do the work and implement the policies

to create a more inclusive, diverse entertainment community going forward.

As we've noted before, every year the data backing our business grows larger and
larger. Where in the past an entire album may only have had a few thousand lines

of data associated with it, now a single song could be connected to millions. With

this growth comes new challenges, but also opportunities. Never before have we

seen the transparency in data reporting that we do now. With just a few clicks of the
mouse, an artist can access their personal song performance metrics, royalty analyses,
and comprehensive statement breakdowns—all being updated in real time. With a
multitude of digital services providing endless content to consumers around the globe,
clarity into each link in the distribution chain is now more important than ever.

Data is the conduit on which our business generates revenue in the digital age,
and as such we must be able to understand and account for each and every



stream of income. The complex world of royalty collection varies territory by
territory and media by media. While an American artist must worry primarily
about SoundExchange, global artists must be concerned with neighbouring
rights, which are collected according to different practices in each country.

With the rise of online media and audiovisual streaming quickly eclipsing the
traditional broadcasting model, new rights are being implicated and new streams
of income are becoming available to creators worldwide. While high profile creators
may have the resources to effectively track and collect such revenue, it can be a
much more difficult task for the independent or developing creator. Equipping
these independent creators with the information necessary to understand how
they are being paid and how to collect those monies is key to the continued
growth of their business and the entertainment business as a whole.

If entertainment professionals around the world can work together to put an
emphasis on transparency, communication, and education in our daily practices,
we will see our industry flourish into a truly sustainable global community. This
journey starts in the creator’s world and builds through the business as a whole
— from the creation of the work, to honest business practices, to administration
of data, and finally to the collection of revenue following exploitation of the
work. We have the responsibility as representatives to implement these values
and systems and to ensure we stay on the path to a more transparent, robust,
diverse and inclusive entertainment industry for generations to come.

Each of the contributors to this book brings a unique outlook on the issues
discussed and on the entertainment industry generally. Hailing from all corners
of the world, including the United Kingdom, France, Italy, The Netherlands, Hong
Kong, Brazil, Switzerland, Australia, Canada, and the United States, we truly
have a global perspective. Many precious hours were spent by these impressive
contributors to create a book that we hope is informative, interesting, and speaks
to a variety of present-day issues facing our colleagues around the world.

Special thanks to Jeff Liebenson, President of the IAEL, for your guidance and support
—we couldn’t have done this without you! Your open-mindedness and trusting nature
allowed us to dig in to complex issues and explore our own creativity, and for that

we are grateful. Thank you to our LPL family for your insight and comradery as we
navigated this process. And finally, thank you to our readers and the IAEL community
for taking the time to read this book that we are very proud of — we hope you enjoy!



